
 
 

 
 

HORNBLOWER CRUISES AND EVENTS NAMES  
TARA HIPPENSTEEL NATIONAL DIRECTOR OF TOURISM 

 
Boston, MA (March 8, 2021) – Hornblower Cruises and Events announced today that Tara 
Hippensteel has been named National Director of Tourism.  Hippensteel joins the company with 
more than 20 years of experience in both the domestic and international travel trade industry.   
 
“We are thrilled to welcome Tara back to our Cruises and Events division as our team’s national 
tourism director,” said Paul Sanett, SVP of Sales & Marketing.  “We are confident that Tara’s 
extensive expertise in the travel industry, proven dedication to her clients and forward-thinking 
mindset will help drive forward our company’s business goals within the travel and tourism 
industry.” 
 
As national director of tourism, Hippensteel will be responsible for defining and leading 
the short and long-term strategy around national travel trade and third party client relationships 
for Hornblower Cruises and Events.  Hippensteel will partner with local regional teams, 
providing leadership and expertise to deliver effective, sustainable revenue growth and grow 
brand awareness within the tourism market  in line with the company’s overall vision and 
strategy. 
 
“I am excited to join the Hornblower family and collaborate with a group of people so driven by 
their core company values and commitment to delivering amazing one-of-a-kind guest 
experiences,” said Hippensteel.  “I look forward to working with the extended team on 
promoting overall business growth, identifying and developing new opportunities and continuing 
to create unforgettable memories for such loyal guests.” 
  
With over two decades of industry experience, Hippensteel recently developed a national tour 
and travel program for nearly 60 Topgolf venues across the country.  Prior to that, Hippensteel 
held various roles with Hard Rock Cafe including National Tourism Sales Director, North 
America where she supported and collaborated with over 40 corporate Hard Rock Cafés 
nationwide.  Additionally, Hippensteel remains active in all major domestic and international 
travel trade shows to include board level participation within accredited industry associations 
including ABA, NTA and SYTA.   
 
Tara began her Travel & Tourism career at Hornblower’s Spirit of Chicago in 2002 – 2003 as a 
Tourism Development Manager. 
 
For Headshot Photo: 
https://entertainmentcruises-
my.sharepoint.com/:f:/g/personal/michael_deicas_hornblower_com/EnY7aX8JUJtJvU4Mu83YJ
GkBLMqzNN8tL7jDrJNsDzULhw?e=ypCbZX  
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About Hornblower Group 
Hornblower Group is the world’s leading provider of water-based experiences with headquarters 
in San Francisco, Chicago, New York and London. The group’s expansive portfolio reflects 
almost a century of sector expertise and innovation, which over time has continually redefined 
the marine hospitality industry, establishing a portfolio of distinctive award-winning brands 
across multiple categories including Hornblower Cruises & Events (Dining & Sightseeing), 
American Queen Steamboat Company and Victory Cruises Lines (Overnight) and NYC Ferry, 
HMS Ferries and Seaward Marine Services (Transportation).  Hornblower also operates the 
official ferry boat service to Alcatraz Island, the Statue of Liberty National Monument and Ellis 
Island Memorial Museum on behalf of the National Park Service as well as Hornblower Niagara 
Cruises on behalf of the Niagara Parks Commission. For more information visit 
www.hornblower.com  
 
Press Contact:  
Melissa Gunderson / Hornblower Group / melissa.gunderson@hornblower.com  
Michael DeiCas / Hornblower Group / michael.deicas@hornblower.com  
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